Grove City College Status Sheet

Status Sheets are provided as a convenience for the student and may be helpful for

recording completed courses. However, the College Bulletin is the controlling authority
on all requirements. Questions should be directed to your academic advisor or the Registrar.

(WI)=Writing Intensive, (Sl)=Speaking Intensive, (IL)=Information Literacy courses.

B.S. in Design and Innovation
Entering in 2026

(REVISED 03-16-2026)

Name:
ID# Date:
Year of Anticipated Graduation: Advisor:
TOTAL HOURS REQUIRED FOR THIS DEGREE---------------- 128 HOURS | Minimum CQPA and MQPA required for graduation 2.00
MQPA Courses DESI, COMM, ENTR, & MARK
General Education + Elective Requirements=----==-=zzzszzuuueem. 65 HOURS | Major Requirements 63 HOURS
GENERAL EDUCATION REQUIREMENTS: 42 HOURS DESIGN AND INNOVATION CORE REQUIREMENTS: 36 HOURS
Cr. Sem. Taken Grade Cr. Sem. Taken Grade
HUMANITIES CORE 18 HOURS DESI 101 Intro to Visual Communication Design 3
HUMA 100 The Humanities: Christian Wisdom 1 DESI 102 Design Thinking 3
HUMA 200 Western Civilization 3 DESI 201 Visual Communication Design | (IL) 3
HUMA 202 Civilization and Literature 3 DESI 202 Visual Communication Design |l 3
HUMA 204 Civilization and the Arts 3 DESI 207 Website Development for Designers 3
HUMA 261 Scripture & Theology for the Chr. Life | 3 DESI 210 Interactive Design 3
HUMA 271 Scripture & Theology for the Chr. Life Il 3 DESI 301 Visual Communication Design IlI 3
HUMA 300 Gospel & the Good Life: Christian Ethics 2 COMM 135  Writing For the Media (WI) 3
ENTR 101 Entr. Mind: Creativity & Innovation 3
ENTR 104 Life Design Studio 3
WRITING REQUIREMENT 3 HOURS ENTR 201 Lean Launchpad (SI) 3
WRIT 101 Found. of Academic Discourse (WI/IL) 3 MARK 104 Principles of Marketing 3
DESIGN AND INNOVATION MAJOR ELECTIVES 27 HOURS
FOUNDATIONS OF THE SOCIAL SCIENCES 3 HOURS COMMUNICATION ARTS ELECTIVES: Choose three courses (9 hours) from the following:

Choose one course from the following: PSYC 101 Foundations of Psychology

ECON 120 Foundations of Economics PSYC 200 Cross-Cultural Psychology
HIST 120 Foundations of History SOCI 101 Foundations of Sociology
HIST 204 Historical & Phil. Found. of Education SOCI 103 Found. of Cultural Anthr.
POLS 101 Foundations of Palitical Science SOCW 101 Found. of Social Work

3

COMM 104 Public Speaking, COMM 245 Digital Photography, COMM 277 Audio Production, COMM 303
Professional Communication, COMM 406 Social Media Writing, COMM 470 Independent Research,
COMM 480 Internship in Communication Arts , or any 300- or 400- level COMM course.

3

3

3

NATURAL SCIENCE (with lab)/ QUANTITATIVE/LOGICAL REASONING--- 10-12 HOURS

ENTREPRENEURSHIP ELECTIVES: Choose three courses (9 hours) from the following:
ENTR 309 E-Commerce, ENTR 328 Content Marketing, ENTR 330 Search Engine Optimization, ENTR 409

(1) Natural Science with lab 4 Digital Entrepreneurship, ENTR 470 Independent Research, ENTR 480 Internship in Entrepreneurship , or any
(2) Quantitative/Logical Reasoning 3-4 300- or 400-level ENTR course.
(3) Third course in Natural Science, 3-4 3
Quantitative or Logical Reasoning 3
3

STUDIES IN SCIENCE, FAITH, & TECHNOLOGY-
Choose one course from the following:
COMP 205/SSFT 205 Ethics, Faith, and the Conscious Mind
PHIL 243 Science and the Human: Inquiry, Design, & the Person
SSFT 212 Science, Faith, Technology, & Origins

2

2HOURS

WORLD LANGUAGE (101-102)
*see Bulletin for placement test info

6 HOURS

MARKETING ELECTIVES: Choose two courses (6 hours) from the following:
MARK 319 Consumer Behavior, MARK 415 Strategic Marketing, MARK 417 New Product Development
and Management, or MARK 420 Advertising.

CAPSTONE ELECTIVE: Choose one course (3 hours) from the following:
DESI 401 Design in Practice, DESI 402 Service Learning: Design Studio, or DESI 480 Internship in Design.
3

GENERAL ELECTIVES 23 HOURS




SAMPLE FOUR-YEAR PLAN for the

BACHELOR OF SCIENCE IN
DESIGN AND INNOVATION
Freshman Year
Fall Credits Spring Credits
DESI 101 Intro to Visual Communication Design............. 3 DESI 102 Design ThinKing..........ccocoveveeeiiirieeieeeee e 3
ENTR 101 Entrepreneurial Mind: Creativity & Innovation..... 3 Writing Requirement or HUMA Course............ccocvveeviiiinennnn, 3
ENTR 104 Life Design Studio.........ccceeeevirererccrerinnnne, 3 Foundations of Social Science Course...........cccccvvvveeeeennnnn, 3
Writing Requirement or HUMA Course..............ccccc... 3 Natural Science or Quantitative/Logical Reasoning............... 3-4
HUMA 100 The Humanities: Christian Wisdom.............. 1 World Language or General Elective.............ccccvvvveeeeennnn, 3
World Language or General Elective..................c....... 3 15-16
16
Sophomore Year
Fall Credits Spring Credits
DESI 201 Visual Communication Design I...........cccccov.... 3 DESI 202 Visual Communication Design Il..........c.ccooevnieenne. 3
MARK 104 Principles of Marketing.........cccccoovvvvvecverennnn. 3 COMM 135 Writing For The Media.........ccccoevevniviecceririnns 3
HUMA COUISE......uvviiiieeeeiiiiiiiiiie e 3 HUMA COUISE......uviiiiiiiee et 3
Natural Science or Quantitative/Logical Reasoning........ 3-4 SSFT COUISE. ....ceiiiiieeiiiiie et 2
General Elective.........ccvvvveeeiiiiiie 3 General EIECtIVES. ... ..vvvveeeieiiiiiiceeeee e 6
15-16 17
Junior Year
Fall Credits Spring Credits
DESI 207 Website Development for Designers................ 3 DESI 210 Interactive Design.........ccccoeeevvevccceeiiecevve e 3
Communication Arts Elective.........ccccvvvvvvieccnnnnnn, 3 ENTR 201 Lean Launchpad..........ccccoevviviiecnnnnnirccesesnn, 3
HUMA COUISE......uvviiieieeeiiiiiiiiieeeeee et 3 Entrepreneurship Elective. ..., 3
General Electives..........coovvvviiiiiiieeeee e, 8 HUMA COUISE......vviiiieiiee e 3
17 General EIectives............ooovvvvviiiii 3
15
Senior Year
Fall Credits Spring Credits
Capstone EIeCtiVe. .........ccoceeerviececcee e 3 DESI 301 Visual Communication Design Ill.............cccoeuevernne. 3
Communication Arts Elective.........ccoevvvvviiccninnnns 3 Communication Arts EIeCtiVe.......cccoevvvieiceerreccceenns 3
Entrepreneurship Elective. ..., 3 Entrepreneurship Elective. ..., 3
Marketing EIeCtiVe.........ccovveurieree e 3 Marketing EIBCHVE. ..o, 3
HUMA 300 Gospel and the Good Life: Christian Ethics... 2 GeNeral EIBCHVES..........c.ovoeeeeeeeeeeeeeee e 3
Quantitative/Logical Reasoning course...............c........ 3 15
17

TOTAL CREDIT HOURS REQUIRED = 128

*Note: No college credits are earned when a student places out of a language course. In the event a student places out of a course,
the credits currently assigned to world language study must be fulfilled through general electives of the student's choosing.



